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Ken and Marianne Smith are currently engaged
in the development of several Internet initiatives under the
LegacyLife International brand — with projected launches during 2009/2010.

www.LegacyLifelnternational.com

Our umbrella brand — dedicated to supporting, challenging and inspiring
enterprises in support of a meaningful life and legacy — to celebrate the fulfillment
of meaningful service — and the joy of living a “LegacyLife.”
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Information * Support * Inspiration

www.ElderCareDiary.com

Marianne & Ken Smith’s
personal story of caring for
3 frail elderly parents.
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www.ConcentrixWealthAdvisors.com
A team of financial,
insurance and wealth
management professionals
dedicated to providing
high-level advisory services
to business owners,
professionals, high-net-worth
and high-income individuals,
couples or families who
feel a prompting to make a
meaningful difference in
their life — to leave a
meaningful legacy.

The model has a special
focus on introducing the
power of charitable leverage
to boomers... and on
bringing wealth management
counsel and services to the
growing community of
affluent athletes, entertainers and
youthful entrepreneurs
who share these values.
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Internet Ventures iic
Commercial ventures —
mostly LLC partnerships
with like-minded entrepreneurs...
Plus numerous micro-niche
e-commerce sites

Hospital_ityGolﬁ,

Marketing¥Group
www. HospitalityGolfMarketing.com

and
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Mentoring Partners ric

A team of like-minded,

highly-experienced professionals in
many fields and disciplines dedicated
to bringing, via the Internet, their wisdom
and experience in support of responsible
entrepreneurship — increasing trust in
the Internet marketplace and facilitating

the connection of businesses to
meaningful causes.

SMALL BUSINESS

Successlools

Prof(i?Builders

(THE BUSINESS SOLUTIONS TEAM )

www. GolfProfitBuilders.com
America’s premier consultancies
for golf course marketing, operations and
cash infusion strategies — including
www.AdInTheHoleUSA.com
brand promotion opportunities.

To Learn.

www.LearnToLearn.com
Changing the way individuals of all ages
learn - in the U.S. and worldwide. Assessing
the development level of 14 intelligences
critical to learning, and providing tools to
tune up the brain like a performance race car
to compete in the 21st century.

www.SmallBusinessSuccessTools.com

“Work Small — Think BIG!”
Our small business advocacy site

that will include best-of-the-best resources
for building and sustaining a successful

small business — offline and online.

Launching January 2010

www.FearLessProject.com

“Unchain my life from fear...
today... and forever”
Applying the science of learning
to provide people with a
step-by-step path from
fear to success.



